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The Scribbler vaguely understood that 
the telephone book (that is, the Verizon 
book) would not contain residential 
numbers this time around. 

But he had not really focused on that 
change until the skinnier books arrived 
in the newspaper office late last week. 
The 2012 Verizon books are about 25 
percent more compact than the 2011 
versions. 

That's because they contain only the 
obligatory introductory material 
concerning how to use your telephone 
and flee the area following a nuclear 
meltdown, followed by 87 white pages of 
business listings and 640 yellow pages of 
advertising. 

The Scribbler is dismayed. He suspects 
that other customers, including those 
who use pages from the phone book for 
alternative functions, also are dismayed. 

Lee Gierczynski, Verizon spokesman for 
this region, is surprised that the Scribbler 
is concerned about the change at this 
late date. 

Verizon began replacing the old phone 
books in Pennsylvania in January 2011, he 
says, and only a few places still have 
directories that include residential 
numbers. 

Lancaster is one of those places. 

Residential numbers are no longer 
necessary in the phone book, Gierczynski 
claims. 

"Verizon has found that usage of the 
white-page directory had been reduced 
dramatically,'' he explains. "We also had 
an opportunity to reduce the amount of 
waste in the waste stream.'' 

With the growth of Internet and mobile 
number search options, Gierczynski says, 
"people are turning to these new-type 
technologies.'' 

Also, by removing the residential listings 
-- the only reason for printing the 
original telephone books in the 19th 
century -- the company keeps "2,200 tons 
of paper out of the commonwealth's 
waste stream annually.'' 

OK, let's take a poll. 

Everyone who believes a major reason for 
eliminating the residential listings is to 
save paper and trees and the 
environment and the world your 
grandchildren will live in, please raise 
your hands. 

All right, now, everyone who thinks a 
major reason for ditching the residential 
pages is to save money and provide 
bigger dividends for Verizon 
shareholders, please raise your wallets. 

If Verizon really wanted to save paper, 
the company would eliminate the yellow 
pages. You can find all of that 
information through electronic sources, 
too. 



But advertisers pay Verizon for the 
yellow pages. Verizon paid to print the 
residential pages. 

By the way, those yellow pages include 
70 pages of ads for law firms -- about 11 
percent of the total 640 pages of 
advertising. 

One firm alone has purchased more than 
six pages. 

There goes the rain forest. 

No other subject category consumes 
more yellow pages than attorneys. No 
other category comes close. 

Here is a sporadic record of the growth 
of lawyer ads in the Verizon yellow pages 
over the past 23 years: 

1990 -- 12 pages 

1993 -- 26 pages. 

1998 -- 40 pages. 

2002 -- 52 pages. 

2012 -- 70 pages. 

You can see that the trend is toward 
slower growth, but all those pages year 
after year add up to a considerable pile 
that Verizon might have kept out of "the 
commonwealth's waste stream.'' 

However, the purpose of this column is 
not to flay lawyers. Many lawyers are 
faithful contributors to, and readers of, 
this column. 

They just also happen to be faithful 
contributors to the Verizon yellow pages. 

Which will never die. 

Long after the business listings are 
ripped, bruised and bleeding, from the 
spindly spine of the telephone book, the 
yellow pages will remain. 

A footnote: 

Verizon clearly states, on the bottom of 
the front cover, beneath a law firm ad, 
that telephone users can find residential 
white pages at 
www.verizon.com/whitepages. 

Or they can order a free copy of white 
pages by calling 1-800-888-8448. 

Also, although the telephone company 
does not say this, they can go jump in a 
lake. 

·The Scribbler welcomes comments or 
contributions at 
jbrubaker@lnpnews.com. 

If Verizon really wanted to save paper, it 
would eliminate the yellow pages, too. 


